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Promotion Strategy
	A hens’ party and a beauty salon business venture can be best advertised by putting an advert on the local dailies since it is targeting the residents of the location the business is located. Therefore, it is effective for targeting a specific audience. Print advertising is still a formidable force in the face of prevalent online advertisement strategies since it offers a variety of alternatives to put across the intended message to the local consumers (Ferguson, 2019). In this regard, the business should place a large format ad on one of the local dailies so that everyone can see. Besides, local dailies are less costly than large market newspapers, and it is an effective way of reaching a broad target audience. Overall, the advertising expenses of the business are greatly reduced since the ad will only cover half or full page of the newspaper but reaches the maximum audience.
[bookmark: _GoBack] Moreover, local newspapers have a proactive reading audience that buys newspapers regularly to search for coupons and deals. Locals who are actively looking for deals are likely to notice an advert from a local business. Most importantly, the advertising strategy resonates with positive expectations of the readers since it is less intrusive as compared to website pop-ups. Strategically positioning the advert close to other businesses is likely to induce positive consumer reaction that can translate into sales. Also, the business can build a sound image of itself by creating positive interpersonal relationships with the customers. In the long-term, the business can build strong customer loyalty.
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